
You can promote special offers 

It tells people who you are and what you do 
It’s fun and useful as a modern day ‘calling card’ for social or business 
courtesy culture

Select from fairly standard fonts. Colours and fancy fonts may not 
translate well from one mail system to another. You may have noticed 
North Americans favour ‘Times New Roman’ and Europeans seem to 
favour Arial. You can be creative and interesting. Test it out and see what 
happens. 

permanently installed so that it always appears without variation. 

Get set
steps in my system. Others are similar.

In MSOutlook
1. Drop down the Tools menu. 
2. Open Options 
3. Select Mail Format 
4. Select Signature Picker
5. Then, click on ‘New’ and then enter a name for your signature i.e. 

Business 
6. Click on ‘Next’ and design your signature in the blank box. You can 

control the font, font size, and text color 
7. When done, click ‘Finish’. Check your signature in the preview window. 

You can always edit by going back. 

9. Make sure that ‘Use this signature by default’ box has the name of your 
new signature in it.

10. Click OK! And Send away securely.

VIP: Your very important point on signatures in email is ‘make it automatic’. 
Every original, reply or forward email will carry your identity and relevant 
information. One caution: keep the length to six or seven lines so it does not 
distract from your actual mail, or seem longer than your message! Be consistent, 
interesting and complete in your signature. It alone sends a message about who you 
are!

 at the bottom of your mail can seal the deal you have set up 
in the content of the body above it and in the magnetic message your subject line 
carries. All this should have gotten your mail opened and read and that brings us to 
the signature space.

The signature block alone won’t sell your readers on your product, service or 

As it sits just below your last paragraph, which likely has something to move your 
readers to action, it might be the clincher. 

The action you request of your readers may be to buy, sign up, call, learn more, 
ask for a brochure, set up an appointment… I think you see where this leads. Your 
duty then is to make it easy for them to follow through. Make it easily to see how 
to contact you.

Your name 
Your company name 
The telephone and if applicable fax number 
Your email address with ‘clickable’ or active hyperlink 
Your website address if you have one, again with ‘clickable’, active 
hyperlink 
And an active hyperlink to the signup page of my newsletter 
Optional and an opportunity is to put in a line promoting one of your 
services, a special offer, a link to your newsletter, or anything your 
readers might want to know about. Perhaps even a good quotation! 

Do provide the information that will make it easy for your readers to say 
YES and to act. Don’t make them hunt for the way to get in touch with you, ask 
questions or place orders.

Your potential and current clients and friends will know exactly how to 
contact you 
It’s a no cost, good marketing tool 

ELSA’S
PIASSA HAIRDRESSING SALON
2655 Commercial Drive (1–1/2 blocks south of Broadway)

Shop Hours
Tues–Sat 10–6 

Sun–Mon closed
Open late by
appointment

Free Consultation

Phone: 
604.876.3311

Relaxing

Curl (Perm)

Hair Weaving

Braiding

Hair Extensions

Hair Cuts – men &

women

Hair Styling

Colour

Fades

Lines & Designs

Twists & Locks

Texturizer

Nail Manicure

SERVICES

Stylists: Elsa & Lynett

 Caribbean 
Festival took place June 5-12 and 
a total success for 2010. Starting 
with the Gospel Concert followed 
by the Showcase Gala at Theatre 
Junction, Carifest since being 
revived continues and upward 
trend of participants and those 
who relish their Caribbean Roots. 
The Gospel Concert was held at 
Falconridge Full Gospel Tabernacle and the Carifest Parade was held at 
from Olympic Plaza ending up at Shaw Millenium Park. Blessed with 

of entertainment on stage and shopping for Arts & Crafts and munching 
down Caribbean Goodies.

On stage were T&T Organettes,Samba,Explosion 

Ramsumair and Socazise with Ayanna Lee-Rivers. www.calgarycarifest.
com

Out of Town performers included Shalli,Nadia Batson,Tallpree,Patch 
and featuring Caribbean Soca Queen Alison Hinds. The out of town 
performers also were at the Chinese Cultural Centre. When Hinds was 
on stage the Soca Fans crowded in front of the stage and Hinds showed 
why she is the Queen of Soca. Besides being an International Star, 
Hinds is also an advocate for AIDS awareness,Women’s Rights,Abused 
and Disadvantaged Children and takes part whenever possible. Hinds 
Music is designed to be appreciated by all from Soca to East Indian and 
her single hit Faluma was on the Guatemala Charts for 49 weeks.

info www.alisonhinds.com “Roll it Gal” reached the top charts and 
on stage Alison Hinds is the Roll It Gal. Hinds songs are also gaining 
acceptance in the Far East and perhaps one day a blended version of Far 
East Soca and with Hinds Talent any Music innovation is possible.
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too many changes in her life, including many moves in foster care. She 
is a great kid who has not found a family yet.”

Melcombe emphasizes the importance of Keesia staying connected 
to her cultural roots, “Although Keesia has had some exposure to 

cultural roots.” 
Anne Melcombe mentions the importance of children’s cultural 

identity.
“The core of their identity is both their cultural background and 

their family background. For children who are visible minorities in our 
community, it is really important for them to understand where they 

deal with racism and be proud of who they are to help them feel good 
about themselves.” 

community or a family with previous experience parenting adopted 
children of African descent.” Just before the interview, a family was 
interested in adopting Kesha but unfortunately they lived in New 
Mexico. “We really need B.C residents due to adoption laws in the 
province.”

“Five years ago the long term plan for Keesia would have been to put 
her in independent living once she reached 17 or 18.” Melcombe says.

Timmins reiterates that teenage adoption is still a new and growing 
initiative, “Only recently there has been a push for adoption plans to be 
made for teens.”

The founder of Wendy’s, Dave Thomas founded a charity called 
Wendy’s Wonderful Kids. As an adopted child himself, Thomas wanted 
the many children who are in foster care to be placed in permanent 
homes. Anne describes the new program under AFABC.

Melcombe talks about how she decided to be involved in recruiting 
children for adoption, “I now have more than 20 years experience as a 
foster parent, and when I wanted to a family I choose adoption.” She 
adopted two African American children. “It wasn’t a decision I went 
into lightly. I really thought about it hard and felt that I could serve 
their needs. One is 14 and the other is 17, and I feel that they are fairly 
connected into the black community. I also adopted one of my foster 
children, who was 15 when she was placed with me. She is now 29 
and has three children of her own.” Anne felt a need to be even more 
involved in the adoption processes. “At some point when I was a foster 
parent, I made a decision to go back to school because I wanted to do 

Melcombe and Timmins look ahead to the future of adoption, and 
are quite optimistic about the increase of adoption of older children like 
Keesia.  They hope the change in government policy and the popularity 
of adoption within American pop culture will create more awareness of 
the children and teens who are waiting for families.


